


2 Learn more at www.hubindustrial.comLearn more at www.hubindustrial.com

YOU COULD TAKE 2033 
AVERAGE SUMMER 
VACATIONS. YOU COULD 
BUY 37 2013 FORD F-350 
PICKUPS. YOU COULD 
EAT 5333 DINNERS AT 
MASA RESTAURANT IN 
NEW YORK CITY’S TIME 
WARNER CENTER, THE 
WORLD’S MOST EXPENSIVE 
RESTAURANT, OR BUY 
192 SMART CARS. YOU 
COULD DO ANY OF THESE 
THINGS…  OR YOU COULD 
BUY JUST ONE BUGATTI 
VEYRON SUPER SPORT.

At $2.4 Million dollars, it is the world’s most expensive 
production car according to www.thesupercars.org. 
Sure that’s a ton of money, but let’s talk about what 
your money, which would take the average American 
100,755 hours to earn, would get you.

If you’re going to drop that kind of coin on a car, you’re 
going to need to get some serious work done so you’re 
going to want to get around quickly. No worries here. 
With an 8.0L W-16 Cylinder motor, the Veyron goes 
0-60MPH in 2.5 seconds with a top speed of 253.2MPH 
so you should wrap up the weekly trip the grocery store 
with plenty of time left to pick up the dry cleaning. The 
speed is electronically limited so as to not exceed the 
capabilities of the tires but it registered  267MPH in a 
2010 test run.

ARE YOU DRIVEN?
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ROLLOVER RAFFLE 
ROLLS TO A STOP
HUB’s Monday Morning Minute rollover raffle 
drew to a close recently with the awarding of 
the remaining pot in a special drawing that took 
place on April 8. Viewers were asked to email 
their entries the week prior and Marga selected 
the winner from the pool of faithful viewers who 
responded. Bonnie Quasnick walked away with 
$800 credit for her company, Pal-King Pallets, then 
Marga drew even more names for other prizes.  

“We’ve been adding $100 to the pot every week 
since the raffle began in July of last year,” HUB 
president Gabriel Curry said. “We’ve had some big 
winners, and it was nice to be able to bring it to an 
end on such a positive note.”

THIS NEWSLETTER 
IS NOW BIMONTHLY
In an unrelated development, the HUB Insider is 
going to be hitting your mailbox a little less often, 
starting with this issue. With this change, we 
intend to pack each issue with even more quality 
stories and bigger prizes to make up for fewer 
issues. 

Another upside to this gem is you would earn a pile 
of points on your gas card. When it’s running full 
speed, it gets an economical 4.82 miles per gallon 
and in town the points really start to add up with a 
2.88 mile per gallon average. 

When you’re ready to reward yourself, go ahead 
and splurge for the Veyron. Or, you could take the 
family to New York on vacation, dine at Masa, 
cancel your flight home and pick up an F-350. 
When you got home you’d still have to drop by 
the bank and deposit the remaining $2.33 Million 
dollars you had left in your pocket.

Photo: Gustavo Fadel / Shutterstock.com
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One hundred years ago, 

two teams raced to be the 

first humans ever to reach 

the South Pole. The winning 

team, led by Norwegian 

Roald Amundsen, took 

no risks with unproven 

technology. He dressed in 

animal skins like an Eskimo 

and traveled with skis and 

dogsled.

The competition, led by Englishman Robert F. 
Scott, sought to gain advantage using motorized 
sledges and high-tech clothing. His men not only 
trailed Amundsen’s in reaching the pole; none of 
them made it back alive.

This bleak history lesson serves as the backdrop 
to business writer Jim Collins’ most recent book, 
Great by Choice. If you are familiar with Collins’ 
first best-seller, Good to Great, you will already 
be familiar with his analytical dissection of 
businesses as a means of finding common traits 
that separate successful businesses from their 
inferior competitors. This time, he is joined by 
co-author Morten Hansen, and they exhaustively 
analyzed 7 companies who enjoyed tremendous 
success during a 15 year period ending in 2002 
and compared them to 7 competitors during 
the same time frame. To add a little zing to the 
storytelling, he used the South Pole story as a 
metaphor to illustrate their findings. It seems the 
same traits that characterized success with the 
companies he studied could be neatly applied to 
the expeditions. 

G R E A T  B Y  C H O I C E
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IN A NUTSHELL, HERE’S WHAT THE DATA 
REVEAL ABOUT SUCCESSFUL COMPANIES:

THEY ARE HIGHLY DISCIPLINED. This sounds 
like a no-brainer. But there are nuances to the 
concept of discipline. It means pushing yourself 
to meet your goals in spite of adverse weather; 
it also means forcing yourself not to go further 
than your goal on a good day when you should 
be resting. Collins nicknames this principle 
the 20-Mile March. “The 20-Mile March ,” the 
authors write, “creates two types of self-imposed 
discomfort: the discomfort of unwavering 
commitment to high performance in difficult 
conditions, and the discomfort of holding back in 
good conditions.”

THEY ARE NOT NECESSARILY THE ONES WITH 
THE BEST IDEAS. They do, however, devote a 
lot of resources to good ideas after thoroughly 
testing them. It’s a principle Collins calls Bullets, 
Then Cannonballs. “The best leaders we studied 
did not have a visionary ability to predict the 
future,” the authors say. “They observe what 
worked, figured out why it worked and built upon 
proven foundations.”

THEY SLEEP WITH ONE EYE OPEN. Even when 
everything is going great, successful companies 
are vigilantly looking for the slightest 
sign of trouble. Dubbed Productive 

Paranoia, this is the temperament that causes a 
company to prepare in advance for bumps in the 
road and have a defensive posture that enables 
them to survive the blows that would otherwise 
cause the company to fail.

The book is subtitled, “Uncertainty, Chaos, and 
Luck—Why Some Thrive Despite Them All.” And 
that for me is the main takeaway. Success isn’t really 
possible without that word “despite” somewhere in 
the story—despite the economy, despite changing 
circumstances, despite conventional wisdom… 
there’s always an element of overcoming in any 
success story. 

It reaffirms my belief that when economic downturns 
come, you don’t have to participate. People like to 
believe that the times we live in are some kind of 
historic anomaly, when in fact all of history is one 
upheaval after another. And if turbulence and change 
are a common element to all of human experience, 
then the ones who succeed are the ones who don’t 
let the weather deter them from their goals. If you 
sit in your tent and wait for the weather to moderate 
every time a storm passes through, you may not 
make it home alive.

G R E A T  B Y  C H O I C E
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HUB FEATURED EMPLOYEE

LEVI TOWN
Levi Town was a rising star in the Dollar General 
Distribution Center in Alachua, Florida. In 5 years, 
he had worked his way up from loading trucks to 
warehouse manager and it seemed like he had lots of 
room to grow within the company.

That’s when an acquaintance began recruiting him 
to leave it all behind to run the warehouse of a small 
industrial supply company called HUB Industrial 
Supply. The acquaintance was Gabriel Curry, and he 
worked on Levi for a solid month before Levi relented. 
He exchanged the security of a good job at Dollar 
General for the chance to put his skills and experience 
to work where it would make a difference. 

There were other considerations, too. HUB had a more 
family friendly atmosphere and he could work days 
instead of nights. He knew he would never be faced 
with the decision to transfer to a different location 
that is so often the price of working for a nationwide 
company.

That was 6½ years ago. Since then, Dollar General 
has undergone changes in ownership and significant 

expansion to its volume. Yet Levi has no regrets or 
second thoughts about coming to work for HUB.

“I do like the small company atmosphere,” Levi says. 
“Working for HUB has given me a better personal 
life.”

Since coming to HUB, Levi has instituted many of 
the procedures and management techniques he 
learned in his former position. “I had to author a lot 
of Standard Operating Procedures when I first got 
here,” he says. The added sophistication in process 
implemented by Levi and others  has enabled HUB 
to transition from a mom and pop regional distributor 
to its present size and reach without any serious 
growing pains.

Levi enjoys going on road trips with his wife and 5 
kids when he’s not working. Their oldest son, Levi, 
Jr., is 11, and their youngest child is 4. As an added 
bonus, they have been raising his wife’s kid sister, 
Monica, for the last several years. 

p DOMESTIC TRANQUILITY: Levi surrounded by 
wife and kids
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HEAD
SOUTH

Amundsen set out with 5 men, 52 dogs, and four sledges. All 5 men and 11 dogs 
made it back alive.

The trip took 99 days and covered 1,800 miles.

Scott’s team included 5 men, 3 motorized sledges, 19 ponies, and dogs.

The last of Scott’s team died on approximately the 150th day of their expedition. 
They were 11 miles from their resupply depot.

Scott favored ponies over dogs because the dogs were too fast and too unruly—
his men were not as skilled on skis as the Norwegian party. He also felt it was 
too disagreeable to kill dogs for food as Amundson’s team did. He didn’t have the 
same reservations about eating ponies.

A drama based on the two expeditions became a 1985 Masterpiece Theatre TV 
miniseries called The Last Place on Earth and featured a young Hugh Grant in a 
supporting role.

Amundsen sailed to the Antarctic in the polar research ship The Fram, which  
has been restored and is on display in its own museum in Oslo.

Captain Lawrence Oates of Scott’s party is best remembered for his  
famous last words.  His comrades refused to abandon him even  
though his extreme frostbite was slowing down the rest of the men.  
So finally he simply walked outside his tent and into a blizzard,  
telling the others, “I am just going outside. I may be some time.”
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WHAT ARE THESE?

R I D D L E  M E  T H I S !  T H I S  M O N T H ’ S  B R A I N T E A S E R

Send answer to: gabriel@hubindustrial.com

LAST MONTH’S RIDDLE + WINNERS!
Name three shrubs that are commonly 
used for topiary?
Some of the correct answers were as follows: 
Boxwood, yew, holly, privet, myrtle, hemlock, bay 
laurel, Italian cypress, grey owl juniper, Carolina 
sapphire cypress, weeping yaupon, dwarf Burfordi, 
euonymus, American Arbor Vitae.

TRIPOD FLASHLIGHT 
Kimberley Reid
Debbie Collier
Jeff Calavan

MINI MAGLIGHT  
Jim Emede
Dale Clouse
Gary Jarvis

MINI HELICOPTER
5 Winners

TRIPOD FLASHLIGHT
3 Winners

$25 GIFT CARD
3 Winners

$25 GIFT CARD
3 Winners


