


CHECK US OUT AT www.HUBIndustrial.com

There are a lot of electronic gadgets out there in the 
marketplace, and every month brings more. There 
are a few gadgets that have come along recently 
that some of us at HUB have found useful. One of 
these is a family of devices know as Fitbit.

Fitbits come as wristbands or small lozenge-shaped 
monitors you clip to your clothing. They track the steps 
you take as well as a number of other parameters 
and wirelessly record the data to your computer and 
smartphone. It uses the same technology that enables the 
Nintendo Wii to track your movements. It will sync to many 
smartphones for a real-time reporting.

The record-keeping and goal-setting features of the device 
are quite useful for motivating the user to establish and 
maintain a fitness regimen. But perhaps the most powerful 
of all is the peer pressure that comes from comparing your 
progress to other users.

This “friend” feature is activated by following other users. 
Permissions are granted just like LinkedIn or Facebook and 

you can view the rolling average of your steps over the last 
7 days compared to those of your friends. 

“It’s amazingly motivating,” said HUB employee Ken Lacey. 
“If I see I’m ranking in the bottom half of my peers, I get 
uncomfortable. It does affect my behavior and gets me to 
be more active—more than I even care to admit.”

Not every Fitbit wearer at HUB likes to advertise their 
statistics, though. There are at least 3 of us who use the 
device but keep their results private.

For most of us, though, our steps are out there for anyone 
to see. We even set up a user group named “Citizens 
of HUB Nation” so all our HUB friends can follow and 
share. Anyone in the HUB nation is welcome to join. Our 
user group is www.fitbit.com/group/2224QW. If you are 
not already a Fitbit user, you will have to fill out a free 
registration form to see our page.
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How do you feel about staying in shape?

SHAPING UP
HUB STAFFERS TRY A BIT O’ FITNESS
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MONDAY MORNING MINUTE

HUB GETS A NEW 
VP OF TECHNOLOGY
Alex Kirsch has joined HUB as of Jan. 1. Alex has a 
strong background in web development. He previously 
worked for one of the top-ranked online sign vendors 
and has extensive background in the same back-
end web platform that HUB recently adopted for our 
website. “Hiring Alex represents a commitment we are 
making to move into the next chapter of our company’s 
development,” said HUB president Gabriel Curry. “He is 
an analytical thinker and will give us a real advantage 
in web commerce and warehouse automation.”

ROOM FOR 
IMPROVEMENT
This year’s big improvement project for HUB is 
expanding and upgrading our warehouse. This involves 
absorbing some floor space in our buildings that had 
previously been let out to renters and implementing 
a host of changes that we expect will quadruple our 
order processing capacity.  This is an ongoing project 
that will take place over the summer.
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Alex answers questions on a recent Monday  
Morning Minute (with Sam Lacey)
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Let’s start with a question: What’s your favorite 
restaurant and why? I’m sure the food is good, but I’m 
guessing there’s a lot more than just good food that makes 
it number one for you. If you’re like most people, you like 
your restaurant because of the way you feel when you’re 
there. The staff is well trained, happy, and efficient; the place 
is well-kept, and they have a way of making you feel special 
when you go there.
Interestingly, the cost of the meal is not anywhere close 
to the top of the list of reasons why you like it.  When a 
restaurant succeeds in inspiring your devotion, the price 
takes a back seat.
Is there a lesson in this that we can put to work in our 
manufacturing businesses?
Obviously, the stuff we produce is quite a bit different than 
the signature plate at Mancini’s Italian Bistro. A lot of what 
HUB clients produce are considered commodity goods, 
and as such, are very price-competitive. How realistic is it 
to imagine that we could build a business culture that was 
so attractive that our clients wouldn’t take their business 
elsewhere the moment they found a better price?
This is the premise of John DiJulius’ Secret Service program. 
DiJulius is the founder of the John Robert’s Hair Studio & 

Spa, one of the top salons in the U.S.  Founded in 1993, 
DiJulius grew his salon to 130 employees and three 
locations with an unheard of 70% retention rate of new 
clients in just 10 years. His demonstrated flair for creating a 
corporate culture with outstanding customer service values 
has led to bigger opportunities as a corporate consultant. He 
has worked with such companies as Chick-fil-A, Lexus, and 
Progressive Insurance to put in place systems to improve 
customer service.
And DiJulius believes there is no business that can’t be more 
successful by focusing on giving clients service that exceeds 
their expectations. 
We at HUB have been devoting a lot of energy lately to 
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COVER STORY

OUR SALES AGENTS ATTEND JOHN DIJULIUS’ SECRET 
SERVICE SUMMIT TO IMPROVE OUR SYSTEM
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adopting these systems. Some of us attended the last Secret 
Service Summit that DiJulius and his marketing group host 
every year.
As DiJulius relates from his own experience building his 
salon:

We started off in typical fashion, with an impressive 
philosophy and written mission statement, with the 
hopes that our staff would automatically observe 
them every day, every time. But as our employees’ 
numbers grew from 2 to 15 to 30 to 50 and then to 
130, we found it very difficult if not impossible to 
provide a high level of service on a regular basis. It 
became obvious that we would eventually become 
an ordinary business that couldn’t execute what it 
preached if we didn’t find a way to create and manage 
systems that employees could consistently deliver.

The thing is, many of the systems we’ve been implementing 
have only a minimal cost. A lot of incremental adjustments in 
the way we do things can add up to a vastly improved client 
satisfaction.  A lot of it has to do with giving our staff a clear 
framework of what we expect. Employees need to know that 

they have the permission to apply company resources to fix 
problems and how much they can do at their own discretion 
without needing additional approval. 
We’ve been on this campaign for some time now, and I’m 
starting to see some fruit as a result of the “secret service” 
policies we’ve put in place. If you want to know more, give 
me a call and I’ll be glad to talk to you about it. Or you can 
get a copy of DiJulius’ book, entitled Secret Service, where 
he discusses his systems and how they’ve been applied to a 
variety of businesses. 
One of the things I’ve learned from my experiences is that 
companies tend to have an inflated view of their public 
perception… If you have any criticism of the way we treat 
our clients or suggestion of how we can be even better, 
I’d love to hear what you have to say. You can reach me at 
Gabriel@hubindustrial.com or, better yet, give me a call at 
the office!

GABRIEL CURRY
gabriel@ 
hubindustrial.com
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FEATURED EMPLOYEE 

DANIEL CARILLO JIMÉNEZ

The face that has been appearing on some of our 
magazine advertising lately belongs to one of the 
men from our fabrication department. 

Daniel Carillo Jiménez came to work for us about 8 
months ago as an assistant to the welders who make our 
bandsaw blades. He has become known around HUB as an 
easygoing guy who is willing to work hard, no matter what 
is asked of him.

He attained his “cover boy” status by volunteering to 
participate in a photo shoot with several other men and 

women for a marketing campaign, and he wound up being 
selected for the shots that were to feature a solitary worker. 

“I love my job,” Daniel said. “In particular, I like the work 
environment. Everybody is so friendly.” 

Daniel grew up in Mexico City and came to this country 
about 10 years ago, eventually winding up in Lake City. He 
and his wife Juana just recently celebrated the birth of their 
first child, Daniel Jr. He has two other children, 15 and 21, 
from a previous marriage.

When he isn’t working, Daniel enjoys spending time with 
his family. He also likes the daily volleyball game played 
with several of his co-workers during the afternoon break. 
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Daniel is understandably pleased to be the model for our magazine ad!
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1. President Abraham Lincoln established the  
 United States Secret Service on April 14, 1865.  
 It is a sad historical irony that later that day,  
 Lincoln was assassinated. 
2. When it was commissioned the following July,  
 the “Secret Service Division of the Department  
 of the Treasury” was responsible for tracking down  
 counterfeiters. It wouldn’t assume control of  
 presidential protection for another 36 years.
3. In 1908, spurred by Congressional meddling, the  
 attorney general hired nine Secret Service agents  
 and commissioned them as “special agents of the  
 Justice Department.”  These special agents would  
 be the heart of the Bureau of Investigation, later  
 called the Federal Bureau of Investigation.
4. Though it is most associated with the Department  
 of the Treasury because of its history and  

 responsibility to protect the American financial  
 system, in 2003 the United States Secret Service  
 was transferred to the Department of Homeland  
 Security.
5. Unlike the FBI, CIA, and NSA, the men and women  
 responsible for protecting the president have never  
 had a spy in their midst.  No member of the protective  
 detail has ever betrayed his or her country. 
6. In 1950, two Puerto Rican nationalists mounted an  
 assassination attempt on President Harry  
 Truman.  They shot Private Leslie Coffelt of the  
 White House Police Force three times in the chest  
 and abdomen.  Despite his wounds, the Secret  
 Service policeman managed to return fire, shooting  
 one of the assassins in the head. Coffelt is the only  
 member of the Secret Service to die while  
 protecting the president.

SHHH!
THINGS YOU DIDN’T KNOW 
ABOUT THE SECRET SERVICE

DID YA KNOW? 

FUN FACTS
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CUSTOMER COUNT

HUB INDUSTRIAL IS PLEASED TO WELCOME OUR  110 
NEW CUSTOMERS. WE APPRECIATE YOUR BUSINESS.
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RIDDLE ME THIS! THIS MONTH’S 

BRAINTEASER
Send your answer to gabriel@hubindustrial.com

Last Issue’s Winners:

DEWALT 45 pc  
Screwdriving Set

Tanie Hunt
Dawn Brinson 

Mini Maglite with  
2 Gift Boxes

Jamie Pond 
Bo Reese

WorkForce 25 pc  
Mini Tool Set

Gary Mathewson
Renay Hatton

Why can’t a man who is living  
in Amsterdam be buried in the 
United States?
Last Month’s Riddle: What one-word palindrome would describe what you can 
do to decorate a wall whose wallpaper has become dingy?

Answer: Repaper.

1
WINNER

Skywalker 
Helicopter

GIFT CARDS

1
WINNER

1
WINNER

1
WINNER

2
WINNERS
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